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lgroMir is the first and the
biggest Russian exhibition
for Interactive
entertainment, computer
and mobile games, console

games and all other
electronic entertainment,
except for gambling
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\ students and young 4 000 publications,

specialists, mostly from
Moscow and Moscow
region
900M people

900 photo and video
materials with a total
coverage of more than
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Sex

® Men
® Women

Igromir Visitors

® >30 y:o: Young men and women who make considerable time for
entertainment (movies, videogames, music e.t.c.) and who are

interested in latest technologies. More than 30% of audience are
families.
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Advertising : .~ U QOrganization of
options s W - & esports
L3 2 tournaments

Whole range pf advertising
options - from advertising

: Promotion through the upward
mediums to promo staff

trend in the global event market




Looking
forward to
ineeting you at
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